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SERVING WITH IMPACT
UNLOCKING THE POWER OF THE LONG GRAY LINE

THE WEST POINT ASSOCIATION  
OF GRADUATES
Since West Point will be in their hearts for the rest of their lives, how do graduates stay 
connected to West Point, to each other, and to other graduates once they move on?  
They do so through the efforts of the West Point Association of Graduates (WPAOG). 

The West Point Association of Graduates’ mission is to 
serve West Point and the Long Gray Line, and it has 
done so with distinction since 1869. In a 47-month 
journey, West Point prepares the Corps to be Leaders of 
Character for the U.S. Army. Your Association achieves 
its mission by serving graduates, cadets, and families 
with impactful programs and services.

The Academy and generations of alumni and their 
families have benefited from WPAOG programs, 
support, and activities that:

• �Connect fellow graduates by facilitating reunions.
• �Link cadets and graduates through the 50-Year  

Affiliation Program.
• �Recognize great Americans through the Thayer 

Award, Distinguished Graduate Awards, Nininger 
Award for  
Valor at Arms, and other honors.

• �Encourage graduate networks via a Career Services 
Program. 

• �Engage graduates through a variety of 
communications  
and outreach venues on-line and in-print, including 
West Point magazine, Register of Graduates, TAPS 
memorial publication, and First Call, Parent 
Review, and Cadet electronic newsletters.

• �Connect members of the Long Gray Line with rising 
Firsties through the Class Ring Memorial Program.

• �Bring families into the West Point fold through 
annual West Point events and hosting receptions at 
special events.

• �Offer Memorial Support to West Point families.
• �Preserve the past by managing historical records 

archives.
• �Raise private funds for the Academy’s Margin of  

Excellence experiences for cadets and for the 
Association’s engagement programs.

• �Construct and maintain gift-funded facilities.
• �Manage the Endowment



SERVING WITH IMPACT
UNLOCKING THE POWER OF THE LONG GRAY LINE

WPAOG FUNDING PRIORITIES
LONG GRAY LINE ENDOWMENT  ($40 million)
The Long Gray Line Fund and Endowment supports all 
efforts of the WPAOG to achieve its mission to serve West 
Point and its graduates, including:
•	 Cadet and Parent Engagement opportunities 

strengthens the connection of the future of the Long 
Gray Line. 

•	 Investment in technology provides sophisticated 
on-line tools that assist volunteer leaders with the 
management of membership, event planning, and 
outward communication to their groups. 

•	 Enhanced communications supports one-stop for 
contact information updates and direct feeds of 
WPAOG social media content and publications. 

•	 Improvements to Herbert Hall focus on the overall 
graduate experience, making the alumni center a 
welcoming destination or first stop for graduates 
returning to West Point. 

•	 Continued focus on the Rockbound Highland 
Home Program, including allowing for virtual 
insider grad tours and an ongoing strengthening of 
the relationship with USMA’s Directorate of 
Emergency Security to enhance the Grad Pass and 
Grad Perks programs.

Grads Helping Grads/Veterans Services
This initiative builds on the concepts of the current 
Gripping Hands program, expanding the effort to 
connect grads who are requesting assistance with 
resources, not bound by natural disasters, pandemics, or 
other catastrophes, but focusing on and providing a 
vehicle to meet more generalized needs such as 
consultation and mentorship. This will be achieved by 
establishing an on-line marketplace where alumni may 
volunteer or otherwise offer their services and expertise 
to fellow alumni seeking advice, assistance, or services.

Career Services
West Point Association of Graduates Career Services will 
use the Transition Navigator initiative to expand the 
current program to coach and assist alumni through 
other aspects of life transitions, providing tailored 
personal and professional transition support with high 
touch support through weekly career services check-ins, 
pairing grads with a Grads Helping Grads or virtual 
transition team.  

Entrepreneur Summit/Roadshow

The WPAOG Entrepreneur Summit serves to bring 
together graduate entrepreneurs & business leaders 
from across the globe to create new opportunities for 
partnership, sharing of best practices, and promoting 
collaboration while creating long-term networking value 
across the Long Gray Line.  The Roadshow increases the 

group’s educational value and chances to reach graduates 
local to their regions, while providing resources for those 
transitioning outside of the military to other professional 
industries.

Memorial Support/Surviving Community Outreach
The Memorial Support team offers personalized support, 
information, and assistance with funeral and memorial 
services to members of the Long Gray Line and their families to 
ensure this solemn experience is dignified, memorable, and 
seamless.  The Memorial Support Program’s newest initiative is 
the Survivor Community, which is an outreach program to 
keep those connected by both a love of West Point and by loss.  
The Survivor Community initiative intent  is to connect, share, 
and support West Point Survivor families through targeted 
experiences, communication, and resources.

CONNECT ($10 million)
The WPAOG launched CONNECT in September 2022, as part of 
the larger Hudson Valley Program effort to strengthen ties 
with the Highland Falls community, provide greater 
engagement within an under-served community, and bolster 
student achievement.  CONNECT serves students in grades 3-8 
within the Highland Falls Intermediate School, providing free 
after school programming throughout the school year.  West 
Point cadets often participate in activities and naturally bridge 
the generational gap  as accessible, young mentors.

“Sharing time-honored traditions with you as President & CEO is 
an honor.  Your West Point Association of Graduates achieves its 
mission by serving Old Grads with impactful programs and services 
and the Academy with the Margin of Excellence.  The Association 
enhances the Old Grad experience with your continued support.  By 
including the Long Gray Line Fund in your philanthropic portfolio, 
you invest in the West Point family and uphold our proud traditions 
and resources for every graduate past, present, and future.”

— Mark Bieger ‘91, Parent ‘16, ‘18, ‘23 
Colonel, U.S. Army (Retired)

President & CEO*, West Point Association of Graduates

*A position generously supported by the Honorable & Mrs. Robert A. McDonald ‘75  
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as of September 18, 2025

James Brandenburg  |  West Point Association of Graduates
698 Mills Road, West Point, NY 10996
Phone  845.446.1592
WestPointAOG.org

Long Gray Line Campaign Goal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                       $50 million

Funding Priorities
Long Gray Line Endowment . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                             $15 million
Long Gray Line Fund. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                                      $5 million

Grads Helping Grads/ Veterans Services Fund. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                             $6 million
CONNECT Endowment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                                   $5 million
CONNECT Fund. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                                           $5 million
Memorial Support Endowment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                           $4 million
Entrepreneur Summit Fund. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                               $3 million
Entrepreneur Summit Endowment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                        $3 million
Career Services Fund . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                                      $2 million
Career Services Endowment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                                                               $2 million

FUNDING 
OPPORTUNITIES


